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Proposal: Mass Media Advertising Planning for NVT Quality Life Cycle
Research Supervisor: Dr. Shyam Prasad

Professor, International School of Management Excellence

Project Overview:

This proposal outlines the development and execution of a comprehensive Mass Media
Advertising Plan for NVT Quality Life Cycle for the 2022-2023 period. The project aims to create
a strong brand presence through strategic advertising across mass media platforms to reach a wider
audience. The total budget allocated for this project is Rs. 4,70,000 only. with the primary goal of
increasing brand awareness, driving customer engagement, and boosting overall sales.

The advertising plan will leverage various media channels including television, print, radio, and
digital platforms, targeting key demographics to maximize visibility and impact. The focus will be
on creating a unified and compelling brand message that aligns with NVT Quality Life Cycle’s
mission and values, ensuring consistent communication across all platforms.

Rate: 4,000 Per Hour
Maximum Budgeted Amount: 4,7000
Objectives:
1. Increase Brand Awareness:
' o Reach a larger audience through mass media platforms.

Promote NVT Quality Life Cycle’s key offerings and benefits to potential
customers.
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o Enhance brand visibility in both existing and new markets.

2. Drive Customer Engagement:

o Develop advertising content that encourages audience interaction.

o Use multi-platform campaigns to foster continuous engagement with the target
audience.

3. Boost Sales and Market Share:

o Create awareness campaigns that lead to direct consumer action and purchasing
decisions.

o Enhance the brand’s competitive edge and market position through effective
advertising.
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4. Establish Consistency Across Media Channels:

Ensure a consistent and cohesive brand message across all platforms (TV, radio,
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print, digital).
o Coordinate advertising strategies to align with overall marketing goals.
Scope of Work:

1. Media Research and Analysis:
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Conduct market research to identify the most effective media channels and
platforms to target the desired audience.

Analyze competitor advertising strategies to identify trends and opportunities.

Assess the strengths and weaknesses of different media platforms for optimal
campaign allocation.

2. Advertising Strategy Development:
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Develop a comprehensive mass media advertising strategy tailored to NVT Quality
Life Cycle’s target demographic.

Plan advertising content (TV commercials, radio jingles, print ads, online banners,
etc.) and determine the most effective message for each platform.

Set measurable goals and key performance indicators (KPIs) for campaign success.

3. Creative Content Development:

o

Collaborate with creative teams to produce high-quality content that is aligned with
NVT’s branding guidelines.

Develop engaging TV commercials, print advertisements, radio scripts, and digital
ad creatives.

Ensure that all content emphasizes the benefits and unique selling propositions of
NVT Quality Life Cycle.

4. Media Buying and Placement:
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5. Campaign Execution and Monitoring:

Plan and negotiate media buys for television, radio, print, and digital platforms.

Optimize media spending to ensure maximum exposure and cost-effectiveness.

Ensure the strategic timing of ad placements to coincide with peak

viewing/listening times and key promotional periods.
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o Execute the advertising campaign across selected mass media channels.

o Monitor campaign performance, track key metrics such as reach, engagement, and
conversion, and adjust strategies as needed.

o Conduct regular reviews to ensure that the campaign is on track to meet the set
goals.

6. Post-Campaign Analysis:

o Assess the overall effectiveness of the campaign using metrics such as brand
awareness, sales increases, and ROIL.

o Compile a comprehensive report with insights, lessons learned, and
recommendations for future campaigns.

Timeline:
Milestone Timeline
Media Research and Analysis April - May 2022

Advertising Strategy Development ‘ June 2022
Creative Content Development July - August 2022
Media Buying and Placement September 2022

Campaign Execution and Monitoring October 2022 - February 2023

Post-Campaign Analysis March 2023

Expected Outcomes:
1. Increased Brand Recognition:

o Significant improvement in brand visibility and recognition across various mass
media channels.

2. Enhanced Customer Engagement:

o Increased interaction with target audiences, leading to a stronger emotional
connection with the brand.

3. Higher Sales and Market Penetration:

o Boosted sales figures resulting from direct customer engagement and ipe
product awareness.
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4. Measurable Return on Investment (ROI):

o Effective allocation of the budget across media channels, ensuring high returns
from the campaign.

Conclusion:

This mass media advertising plan for NVT Quality Life Cycle aims to elevate the brand’s market
presence by strategically using a combination of TV, radio, print, and digital media. By focusing
on a unified brand message and targeting the right demographics through optimal media
placements, this campaign will drive engagement, increase sales, and enhance brand recognition.

With a clear strategy, creative content, and precise media buying, this project will set NVT Quality
Life Cycle on a path to greater market visibility and success. We look forward to executing this
plan and achieving the desired results.
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